










PRINT TECHNICAL SPECIFICATIONS

ADS TO BE DELIVERED IN PDF/X-1A FORMAT:
To generate a Certified PDF 1.3 file compliant with the ISO 15930 standards recommended by the Ghent PDF Workgroup:

 Download : MagazineAds_1v3
 (“.joboptions” creation profile for Adobe Distiller and “.ppp” certification profile for PitStop Professional)

 For help with creating correct PDF files for printing, click this direct link:
https://cmimedia.fr/specifications

PREPRESS INFORMATION :
300 DPI images in CMYK (without embedded ICC profile), no DCS.

 300% maximum overlap with the 4 colors according to ISO 12647 recommendations.
 Separate Bendays in CMYK. No direct tone. No compression.
 Do not use Multiple Master fonts, CID and keyboard options.
 Reserve text should be no smaller than 8 point, 1/2 bold and sans serif.
 Text and rules must have a minimum thickness of 0.2 mm in order to guarantee good reproduction.
 Illustrator: beware of bugs concerning transparencies and masks. Gradient logos should be flattened.
 Beware of gradients greater than 256 color levels, to be converted into an image.
 Attention: the texts, flashcode and QR code in 4 colors can pose problems of readability in printing and remain 
 under the responsibility of the creative agency

CONTROL TEST:
Contractual proof from the file with MediaWedge V2 or later control bar, on semi-matt paper with paper simulation.
Color simulation profile for paper magazines type 1 and 2 : ISOcoated_v2_300_eci.icc.

 base of the FOGRA 39L compliant with ISO 12647 international printing standards.
Timestamp, Printer, Rip, Paper and Simulation Profile must appear on the proof.

 In the event that we receive files without contractual proofs, the FOGRA 39L simulation will prevail in the event 
 of a dispute for type 1 and 2 papers.

SOFTPROOFING:
In accordance with ISO12646, we recommend the following settings during calibration and visualization:
luminance at 160cd/m2 in D50 and gamma at 2.2. We recommend a color temperature of 5000°Kelvin.
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We would be grateful if you forward this document to your agency or prepress. Be ecological : do not print this document more times than necessary.

SPECIFICATIONS PRESS MAGAZINE 2020

PDF
�!�•�V�N�ã������:���…����InDesign�K���o�ã�N�Ý�ã�������•�8�ø�@���•���³���«�ü�º�º�³�@���5�8�ã���N���o�ã���³���o�K���N�ã�¬�ø�����Ô�Ô���•�ü�ü���5�8�ã���N�ã���Õ�����•�8�ø�@���º�t�¬�º�5�N��crop marks and 
�5�•�Õ�º���ã���Ô���8���•�N�ã�����P

PDFPDFPDF
�¨�Ý���N���Õ�8�•�n�V�8�º�æ�æ�æ�æ�æ�æ

�z�������³�V���á�¬�Ý�ã�º�8���n���R���8���³�•�N�•�Õ�º

PDF File size:
�º�7�V�•�ü���N�����N�8�ã�����@�ã�•�º���·���Ï�Î�����P
�Á�Ý�º���¨�(�I���•�³�����V�@�N���«�º���º�7�V�•�ü���N�����N�Ý�º���@�ã�•�º�����Ô���N�Ý�º�����•�Õ�•�•�ã���º��
�·���Ï�Î�������b�Ó���������Ô���«�ü�º�º�³���·���Ó�������Ô���8���¬�V�N�N�ã���Õ���ü�ã���º�@�c�P��

Bleed :
�º�7�V�•�ü���N�����N�8�ã�����@�ã�•�º���·���Ó�����P
�³�5�•�¬�º���ü���¬�•�N�º�³�����V�N�@�ã�³�º���N�Ý�º���5�•�Õ�º�K���º���@�V�8�º���¬���ü���V�8�@���•���³���5�Ý���N���@
�N�Ý�•�N���•�8�º���N�����«�º���¬�V�N���Õ�������n�º�8���N�Ý�º���N�8�ã�����@�ã�•�º�P

Trim size:
�0�7�V�•�ü���N�����N�Ý�º���@�ã�•�º�����Ô���N�Ý�º�����•�Õ�•�•�ã���º�P

Text Withdrawal:
�º�7�V�•�ü���N�����N�Ý�º���N�8�ã�����@�ã�•�º���k���Ï�Î�����P
���³�n�º�8�N�@�|���N�º�t�N�K���ü���Õ���@���•���³���ü�º�•�n�º�����•�N�N�º�8
���V�@�N�������N���Õ�������n�º�8���N�Ý�ã�@���•�8�º�•�P��

Type Area Size:
���8�º�•���V�@�º�³���«�u���N�Ý�º���º�³�ã�N���8�ã�•�ü���«���•�8�³���Ô���8���N�Ý�º�ã�8���N�º�t�N���¬�����N�º���N�P

�«�º�5�8�����Ý���V�@�º�����•���º���•���³���5�8�����Ô���5�8���¬�º�@�@���V�@�º�³

5 mm

5 mm

5 mm

5 mm

�������������� �������������� ����

����������������������������
����
������������������������������������	�������	��
������������������•�����������
����
����•�����������
�	�•� 	���������•��
��������•�	��
����������
•��������
��������������•������������������	���������•��������	•����
��
������	��������������������������������������������������������������������

����������������������������������������
�������
���	�����
���������•


������������������������������� ��
��
������������



ELLE EVENTS

BECOME A PARTNER OF ELLE SWITZERLAND EVENTS

ELLE SWITZERLAND MEETINGS
ELLE Switzerland magazine brings together readers, partners, and business leaders from the region at events 
organized twice a year in prestigious settings in Geneva and Lausanne. Led by editor-in-chief Anne-Marie 
Philippe, three personalities from different backgrounds come to speak with simplicity and, above all, gene-
rosity, about their career paths, their ambitions, and their lives. Our events are intended to be intimate and 
exclusive (around a hundred guests). Our goal is to bring together active, dynamic women to exchange, 
share, and create synergies.

BIRTHDAY PARTY
Every year in January, ELLE Switzerland hosts an anniversary party. In a prestigious setting, between 200 
and 250 guests and partners, influencers, personalities from the business, cultural, and media worlds, as 
well as VIPs gather around a festive and refined cocktail reception. This evening not only celebrates the 
magazine’s spirit, but also creates a unique opportunity for our partners to meet, exchange ideas, and gain 
visibility.

Become a partner and benefit from visibility in our pages, on our social media before and after the event, 
and on our invitations. Partners have the option to set up a banner, roll-up, or any other communication of 
their choice* on the day of the event.

Prices upon request.

*subject to management agreement



ELLE SWITZERLAND SPIRIT

No. 1 WITH WOMEN

For over 75 years, ELLE has been a singular and unique voice heard 
around the world. “Seriousness in frivolity, irony in gravity,” empha-
sized Hélène Lazareff when she founded her magazine. A transgen-
erational brand that speaks to all women.

BEAUTY, LIFESTYLE
Elle is a brand rooted in society, a feminine perspective on the world 
of today and tomorrow, on fashion, beauty, and lifestyle. Our journal-
ists reveal their favorites in French-speaking Switzerland and beyond.

PRINT, DIGITAL, EVENTS
ELLE is a clever mix of optimism and commitment, sharp and acces-
sible, which operates every day through the different channels of ex-
pression: to read and see in the magazine, on her website and social 
networks or to meet at events.

COMMUNITY & INFLUENCE
ELLE is much more than a media outlet: it’s a committed and loyal 
community. Its connected and opinion-forming readers influence 
trends, share their discoveries, and extend the experience beyond the 
pages. A close and trusting relationship that’s invaluable for brands.



ELLE SWITZERLAND TEAM

ALEXANDRE PRIOR
Director
prior@elle.ch

ANNE-MARIE PHILIPPE
Editor in chief
amp@elle.ch

ADMIRE ACIFI
Editor
acifi@elle.ch

EDITORIAL & MANAGEMENT

KATIA MYRIAM TOLETTI
Sales and marketing director Print
toletti@elle.ch
Tél.: +41(0) 79 129 95 22

ANNA MEILLET
Promotion and development Manager / ELLE Advertorials
meillet@elle.ch

ADVERTISING & MARKETING

AA ÉDITION SARL
Rue du Simplon 3D
1006 Lausanne

redaction@elle.ch
Tél.: +41 (0) 21 616 06 26 / +41(0) 21 601 50 39

OFFICE

ALEXANDRE FOUCAULT
Artistic and digital director
foucault@elle.ch

MELISSA N’DILA
SEO Manager
ndila@elle.ch


