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ELLE

BECOME A PARTNER OF ELLE SWITZERLAND EVENTS

ELLE SWITZERLAND MEETINGS

ELLE Switzerland magazine brings fogether readers, partners, and business leaders from the region af events
organized twice a year in prestigious settings in Geneva and Lausanne. Led by editor-in-chief Anne-Marie
Philippe, three personalities from different backgrounds come fo speak with simplicity and, above dll, gene-
rosity, about their career paths, their ambitions, and their lives. Our events are infended fo be intimate and
exclusive (around a hundred guests]. Our goal is to bring fogether active, dynamic women fo exchange,
share, and create synergies.

BIRTHDAY PARTY

Every year inJanuary, ELLE Switzerland hosts an anniversary party. In a prestigious setting, between 200
and 250 guests and partners, influencers, personalities from the business, cultural, and media worlds, as
well as VIPs gather around a fesfive and refined cocktail reception. This evening not only celebrates the
magazine's spirit, but also creates a unique opportunity for our partners to meet, exchange ideas, and gain
visibility.

Become a pariner and benefit from visibility in our pages, on our social media before and after the event,
and on our invitations. Pariners have the option fo set up a banner, rollup, or any other communication of
their choice™ on the day of the event.

Prices upon request.

* subject fo management agreement




ELLE SWITZERLAND

No. 1 WITH WOMEN

For over 75 years, ELLE has been a singular and unique voice heard
around the world. “Seriousness in frivolity, irony in gravity,” empha-
sized Hélene Lazareff when she founded her magazine. A fransgen-
erational brand that speaks fo all women.

BEAUTY, LIFESTYLE

Elle is a brand rooted in society, a feminine perspective on the world
of today and tomorrow, on fashion, beauty, and lifestyle. Our journal-
ists reveal their favorites in French-speaking Switzerland and beyond.

PRINT, DIGITAL, EVENTS

ELLE is a clever mix of optimism and commitment, sharp and acces-
sible, which operates every day through the different channels of ex-
pression: fo read and see in the magazine, on her website and social
networks or fo meet af events.

COMMUNITY & INFLUENCE

ELLE is much more than a media outlet: it's a committed and loyal
community. Its connected ond opinionforming readers  influence
frends, share their discoveries, and extend the experience beyond the
pages. A close and trusfing relationship that's invaluable for brands.




ELLE SWITZERLAND

EDITORIAL & MANAGEMENT

ALEXANDRE PRIOR ALEXANDRE FOUCAULT
Director Artistic and digital director
prior@elle.ch foucault@elle.ch
ANNE-MARIE PHILIPPE MELISSA N'DILA

Editor in chief SEO Manager

amp@elle.ch ndila@elle.ch

ADMIRE ACIFI

Editor

acifi@elle.ch

ADVERTISING & MARKETING

KATIA MYRIAM TOLETTI
Sales and marketing director Print
toletti@elle.ch

Tél.: +41(0) 79129 95 22

ANNA MEILLET
Promotion and development Manager / ELLE Advertorials
meillet@elle.ch

OFFICE

AA EDITION SARL
Rue du Simplon 3D
1006 Lausanne

redaction@elle.ch

Tél.: +41(0) 21616 06 26 / +41(0) 21601 50 39




